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USPS announces temporary rate
increases for holiday shipping.
On August 25, the U.S. Postal Service filed notice with the Postal Regulatory
Commission of a temporary price increase on domestic competitive
parcels for the 2026 holiday peak. If you ship packages this season, here is
what changes, what does not, and how to plan for it.

S U R C H A R G E  W I N D O W

Oct 4, 2026 → Jan 17, 2027

Effective 12 a.m. CT on October 4 through 12 a.m. CT
on January 17, pending review by the Postal Regulatory
Commission.

What is changing
The temporary adjustment applies to four domestic competitive
parcel products: Priority Mail Express, Priority Mail, USPS Ground
Advantage, and Parcel Select.

Surcharges scale with zone and weight, so heavier pieces traveling
farther absorb the largest increases. USPS describes the adjustment
as covering extra peak handling costs and aligning with competitive
carrier practices.

G O O D  N E WS  F O R  M A I L E RS

What is not changing
USPS states that no other products or services are
affected. Letter and flat mail, including First-Class Mail
and Marketing Mail, is outside the scope of this filing.

If your holiday program is built on catalogs, cards,
statements, or letters, this surcharge does not touch
that postage. It is your parcel and fulfillment volume that
needs a fresh look.

Commercial peak surcharges at a glance Increases to commercial parcel pricing, the rates that apply to
volume entered through providers like DG3.

Flat Rate: Priority Mail Large Flat Rate Boxes increase $1.75 and all other Priority Mail Flat Rate products $0.85. Priority Mail Express Flat Rate Envelopes increase $2.35.
Cubic tiers increase with the corresponding weight rows, and Oversized pieces take the 26 to 70 lb. increase. Complete filings: PRC Docket No. CP2026-10 and 
pe.usps.com/PriceChange/Index.

W H Y  W O R K  W I T H  D G 3

Postage is your biggest line item. We treat
it that way.
For most mail and parcel programs, postage is the single largest cost, bigger
than paper, print, and lettershop combined. DG3's postal optimization team
lives in the rate charts, the promotion calendars, and the entry point math
so our clients pay the lowest possible postage on every piece.

S P E A K  W I T H  A  P O S TA L  O P T I M I Z AT I O N  E X P E RT

dg3.com/start
+1 201-793-5000
Scan the code or reach out directly. Before you finalize
holiday plans, let us model the new rates against your
program.

01 Rate strategy and impact modeling
We map your volumes, zones, and weights against the new tables so you
know your peak exposure before it hits your invoices.

02 USPS promotions and incentives
We build campaigns that qualify for USPS promotional postage discounts,
so incentives offset increases instead of passing you by.

03 Presort, commingling, and entry optimization
Deeper presort, commingled volume, and drop shipping closer to
destination move pieces into lower rate tiers. We engineer the logistics.

04 Piece design that earns lower rates
Weight, dimensions, and format decide the rate tier before a piece ever
mails. We spec pieces to qualify for the best rates.

Source: U.S. Postal Service news release, August 25, 2026, and PRC Docket No. CP2026-10. Temporary rates are pending favorable review by the Postal Regulatory Commission and are
subject to change. DG3 (Diversified Global Graphics Group) provides print, direct mail, and marketing services with in-house postal optimization expertise. Visit dg3.com to learn more.

WEIGHT TIER

PRIORITY MAIL +
GROUND ADV.
ZONES 1 TO 4

GROUND
ADVANTAGE

ZONES 5 TO 9

PRIORITY
MAIL

ZONES 5 TO 9

PRIORITY MAIL
EXPRESS

ZONES 1 TO 4

PRIORITY MAIL
EXPRESS

ZONES 5 TO 9

PARCEL
SELECT

ALL ENTRIES

0 to 3 lbs. $0.40 $0.55 $0.85 $1.40 $2.35 $0.40

4 to 10 lbs. $0.65 $1.05 $1.75 $2.10 $5.55 $0.50

11 to 25 lbs. $1.05 $1.75 $3.85 $4.90 $10.50 $0.80

26 to 70 lbs. $3.15 $7.70 $9.10 $12.55 $18.20 $2.35
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